
Turning Your 
Online Presence into 
Real Business Performance
Today’s best marketing is not about noise; it’s
about volume. That’s why we’re enabling —
empowering — marketers like you to
strategically connect all their everyday efforts
to revenue across all their locations.

Measure What Impacts Your
Long-Term Success: Revenue

Our AI-powered platform helps multi-
location businesses optimize and measure
their performance across the four Location
Performance Optimization (LPO) pillars
below – and turn local discovery into
measurable business results, across the
entire customer journey. 

Wherever your customers are now
searching.

Visibility - Be found where it matters most

Reputation - Build and maintain trust

Engagement - Share fresh, local content

Conversion - Turn discovery into action (calls, bookings, visits)

Your No-Noise Guide on

Whatever your job title  — SEO manager,
location marketer, CMO — and whichever
industry you’re in, we’ve got your 
multi-location business covered.

https://uberall.com/en-us


Visibility

Complete, accurate, consistent business
listings and mentions across major networks
and platforms have never been more
important for multi-location brands.

Conflicting information about your business
online may prevent AI systems from
mentioning you in local query responses 
(i.e. you’ll be on mute).

So make sure your brand maintains a strong,
consistent presence across as many
relevant platforms as possible.

Our team at Uberall studied where AI
systems — like ChatGPT — currently pull their
data for local searches. 

Check out the findings of our experiment
here:

Our Local Marketing Beat podcast
episode covering all the new acronyms:
SEO, GEO, AEO, LLMO 
LLM visibility: Can you influence how your
business is found in ChatGPT?

Apple Maps, Bing Places,
Foursquare, Facebook

Work your way up — or focus on Google first — hitting every 
volume setting together will maximize your visibility.

Yelp

Industry-specific 
directories/your own website,

LocalBusiness schema
Google Sources

https://uberall.com/en-us
https://www.youtube.com/watch?v=6PrG0koxZeU
https://uberall.com/en-us/resources/blog/how-to-leverage-chatgpt-to-improve-your-visibility


Reputation

Reputation takes time to build. So does
good SEO.

A bad reputation really restricts your ability
to acquire new customers. A good
reputation helps attract new customers,
retain them — and you’ll benefit from good
word-of-mouth marketing as well.

Bad reviews aren’t the worst thing for your
brand or location. 

Not receiving enough reviews, not receiving
enough recent reviews, and not responding
to reviews is just as damaging. 

I’m sharing the love by sharing helpful links
for you here: 

Google’s advice on replying ideally within
72 hours
COMCAVE increases direction clicks by
963% with Uberall’s review management

Review responses within
recommended time frame

Once you’ve nailed all these volume levels together, you’re 
already strengthening your brand’s reputation.

Scale review responses
with consistent brand ToV

Keyword- and 
image-enriched reviews

Use feedback to
improve CX

https://support.google.com/business/community-guide/318603570/how-to-effectively-respond-to-google-reviews-tips-and-best-practices?hl=en
https://uberall.com/en-us/customers/comcave-strengthens-online-presence-with-reviews
https://uberall.com/en-us/customers/comcave-strengthens-online-presence-with-reviews
https://uberall.com/en-us


Engagement

E-E-A-T is the hill I’m willing to die on — and
you should be too!

E-E-A-T is Google’s framework that urges
brands to create content demonstrating
expertise, experience, authority, and
trustworthiness.

When your brand is more authoritative,
trustworthy, and authentic, people are more
likely to talk about you, mention you, and
link to your website — in other words,
engage with your brand.

So give yourself that edge in authority, and
you’ll win the trust of local consumers.

I’ve left some helpful links for you here:

Why E-E-A-T is going to become more
important in AI search
How one client increased engagement
metrics in just 1 month
Why businesses should stop overlooking
Google Posts
How to post on Apple Maps with
Showcases

Compelling About Us
page/sections

When you hit these engagement volume settings together,
you’re going to win the trust of local consumers.

Rich, detailed, informative
info about offerings

High-quality UGC: videos,
images, testimonials

Regular location-
specific updates

https://uberall.com/en-us
https://uberall.com/en-us/resources/blog/why-e-e-a-t-is-critical
https://uberall.com/en-us/resources/blog/future-of-search
https://uberall.com/en-us/resources/blog/future-of-search
https://uberall.com/en-us/resources/blog/10-secrets-to-eye-catching-google-posts
https://uberall.com/en-us/resources/blog/how-to-post-on-apple-maps-with-showcases
https://uberall.com/en-us/resources/blog/how-to-post-on-apple-maps-with-showcases


Conversion

A location page is a page on your website
that contains all the information about one
of your stores (e.g. your Brighton location).

It’s your opportunity to own your narrative —
beyond how AI chooses to summarize you.
So make it count.

Use these pages to focus on the location-
specific details your conversion-ready
customers care about — from special
services and accepted payment methods to
business hours and more.

Send your customers straight to your location
pages where they can reserve a table, book a
service, or find out how to visit you.

Make it easy to report on your contribution to
conversions — use UTM links, call tracking,
and form fills wisely.

Learn how to link to location pages from your
listings:

Google: Business links policies &
guidelines

Location-specific
information

Whether you have one location or hundreds – hit these volume
settings together to strengthen your conversion potential.

High-quality location-
specific images/videos

Optimized local pages with
keywords, FAQs, clear CTAs

UTM links, form
fills, call tracking

https://uberall.com/en-us
https://support.google.com/business/answer/13769188
https://support.google.com/business/answer/13769188


Take our free LPO course

We serve leading global brands

Visit uberall.com to find out how to take your locations’ performance to the next level.
Click here for Uberall’s socials: Instagram | YouTube | LinkedIn

Thank you for listening 
to my talk!

Whew — you made it through! Which also
means I made it through my first-ever talk
at brightonSEO. I really appreciate you
attending (or downloading).

Follow me on socials, and if what I’m
saying resonates with the work you’re
doing, be sure to follow the Uberall
accounts I’ve linked below, too.

Sara Vordermeier
Content & SEO Strategist 
with 8+ years of experience

Click here for my LinkedIn

It would be rude of me not to leave a link
to our brilliant (and free) online LPO course
— created and published by my equally
brilliant colleagues.

They cover much of what I’ve talked about
(and more), so take an hour out of your day
to earn your LPO certification!

https://academy.uberall.com/products/courses/lpo-blueprint
https://uberall.com/en-us
https://uberall.com/en-us
https://www.instagram.com/getuberall/
https://www.youtube.com/@Uberall
https://www.linkedin.com/company/get-uberall/
https://www.linkedin.com/in/svordermeier/
https://academy.uberall.com/products/courses/lpo-blueprint

